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Profit Gioss profit per wnit = price minus unit cost . Fotal pross profit = sales * Gioss
prafie per Unit . Dperating profit = pross prafi minus Marketing spend
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£ B8 ... sdl.re/tec2spreadsheet

Sales: 101-time + re-purchase

. Gross profit Sales o " . ol at Total sales
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The Opun Home-improvement assurance service: Opun.co.uk ‘,
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Opun | hassle-free home imprevement - we're with you every step of the way.
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